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Impacts of the Connecticut Native Plant Availability List – An 

Extension Resource in Action 

 

Abstract 

The Connecticut Native Plant Availability List is an extension publication designed to 

connect consumers with local nurseries and educational resources to broaden the use 

of native species in Connecticut landscapes. Survey research was conducted to 

evaluate the impacts of the Connecticut Native Plant Availability List on participating 

nurseries and end-users. Users indicated an awareness of new native plant species, 

increased the number of native plants purchased for personal or professional work, and 

saved time locating native plants. Findings will be used to inform resource improvement. 

Evaluating the impacts of an on-demand extension publication has value for partners, 

target audiences, and program leaders alike. 

Abbreviations: CIPWG (Connecticut Invasive Plant Working Group), CNLA 

(Connecticut Nursery and Landscape Association), CRPA (Connecticut Recreation and 

Parks Association), CT DEEP (Connecticut Department of Energy and Environmental 

Protection), IPM (Integrated Pest Management), NPAL (Native Plant Availability List), 

UConn (University of Connecticut) 

Keywords: native plants; extension publication; impact evaluation 



 

Introduction 

Plants are considered native to a region if they have persisted in that area for centuries 

and were not introduced as a result of human interference (Norcini, 2006). The potential 

benefits of native plants are extensive. Native plant species provide habitat for a wide 

variety of insects, birds, and other animals (Gillis & Swim, 2020) and improve air quality 

(e.g., heat reduction, oxygen production) more effectively compared to non-native 

species (Tartaglia & Aronson, 2024). Many native plants with deep root systems help 

regulate climate extremes by slowing water movement during flood events (MSU 

Extension, n.d.). Native plants that have been used for culinary, recreational, medicinal, 

or spiritual purposes for generations have significant value in many cultures, serving as 

important cultural touchstones (MSU Extension, n.d.). Furthermore, native plant species 

are crucial to preserving biodiversity because they co-evolved with the organisms that 

existed in the same area over an extended period of time (Wilde et al., 2015). Heavy 

reliance on exotic plant species in urban and suburban landscapes is correlated with the 

decline of native animal species (Burghardt et al., 2009).  

People are paying attention to the impact of non-native plants on the environment and 

seeking ways they can contribute to ecological solutions (Yue et al., 2011; Yue et al., 

2012). The considerable amount of United States land that is privately owned (PAD-US, 

2025) and managed provides an opportunity for home landscapes to contribute to 

environmental restoration and preservation. For example, homeowners and landscape 

professionals can protect biodiversity by choosing to plant native species (Burghardt et 

al., 2009). Incorporating native species into managed landscapes is a critical tactic to 

preserve ecosystem services in the face of biodiversity loss and climate change. 

To encourage the prioritization and availability of native plants, increased production of 

indigenous species in the nursery industry is needed. However, many small businesses 

that sell native plants are exposed to increased economic risk as they expand their 

inventory of native species, which typically take longer to grow to a sellable size and 

therefore entail greater uncertainty and higher production costs (White et al., 2018). 



Other challenges include lack of grower knowledge related to pest management and 

nutrient requirements (Errickson et al., 2024). 

Partnerships among native plant producers, botanists, horticulturists, governmental 

policymakers, change agents, and land managers are necessary to address industry 

and environmental needs. These partnerships are important to provide community 

education, to drive funding, and to coordinate communication between diverse 

stakeholders. They are also a critical component of driving sustained demand for native 

plants in the nursery industry. As a nationwide system with a longstanding history of 

community engagement, Cooperative Extension can serve as a key partner in this vital 

effort.  

Conducting evaluations to understand programmatic outcomes is a frequent practice in 

Cooperative Extension (Workman & Scheer, 2011). Impact evaluations can be used to 

determine program outcomes, including those that were planned for or unexpected 

(Giancola, 2021). Exploring the impacts of an outreach resource, such as an extension 

publication, has the potential to yield comparable insights but is considerably less 

common. Often, data may be limited to the number of users on a site wherein the 

resource is hosted or informal feedback from users at a related event. As a lean 

communication channel with the potential to reach large audiences efficiently (Daft & 

Lengel, 1984), publications can extend extension resources and provide on-demand 

information transfer that meets audience needs in real time. Therefore, understanding 

the impact of extension publications can support professionals in meeting community 

needs and influencing change through lean media.   

The Connecticut Native Plant Availability List (NPAL) is an annually updated extension 

publication that is developed and maintained by the University of Connecticut (UConn) 

Extension Sustainable Landscapes Program and the Connecticut Department of Energy 

and Environmental Protection (CT DEEP). The NPAL provides salient native plant 

information for Connecticut residents, including tree, shrub, and perennial species 

availability amongst participating nurseries throughout the state. The publication is 

designed to assist home gardeners, landscape professionals, municipal employees, and 



conservation organizations in locating native planting stock that can be used to restore 

wildlife habitat and enhance biodiversity while supporting the local nursery industry. 

Within this study, we seek to: 

1. Provide an example of an extension resource advancing the use of native plants 

within diverse managed landscapes; 

2. Explore the impacts of the NPAL on participating nurseries and end-users and 

identify opportunities for resource improvement; 

3. Demonstrate how an impact evaluation can be conducted for a stand-alone, on-

demand extension publication.  

 

Materials and Methods 

Resource development  

The original editions of the NPAL were developed and distributed by CT DEEP in 1995, 

2000, and 2005. Data collection was facilitated by mail using the Connecticut 

Agricultural Experiment Station list of registered nurseries, which included 

approximately 300 businesses. Around 60-70 nurseries participated in the three original 

editions. The project was discontinued due to limited staff support and the considerable 

time requirements for paper data collection and analysis.  

The resource was revitalized in 2023 through a collaboration between CT DEEP Wildlife 

Division of Environmental Protection and the UConn Extension Sustainable Landscapes 

Program. The original list of native plants was refined and a survey instrument was 

developed to collect species availability data throughout the state. In February 2023, 

nurseries with active vendor licenses maintained through the Connecticut Department of 

Administrative Services & Department of Consumer Protection were contacted with a 

description of the project and a Qualtrics survey (Qualtrics, Provo, UT, USA). 

Businesses interested in participating in the List were asked to provide information 

about their nursery, including location, contact details, social media and webpage links, 

and vending type (wholesale, retail, or both). They were also asked to indicate which 



native tree and shrub species they sold, specifying in-stock and special-order 

availability. This distinction was noted in the finalized resource.  

Native plant availability data were collected from February 2023 to March 2023. Twenty-

seven Connecticut nurseries participated in the 2023 edition, entitled the “Connecticut 

Native Tree and Shrub Availability List.” The updated 2023 resource also included 

improvements to resource recommendations, educational information on the use of 

native trees and shrubs for wildlife food and cover, and a map that featured participating 

nurseries by county. The List was published on the UConn Extension Sustainable 

Landscapes Program website with a PDF option for ease of printing. Following 

publication, distribution emails were sent to listservs maintained by the Connecticut 

Invasive Plant Working Group (CIPWG); the UConn School IPM and Sustainable 

Landscapes Program; CT DEEP; the UConn Home and Garden Center; and the UConn 

Master Gardener program.  

To update the resource in 2024, two Qualtrics surveys were distributed to the annual 

licensed nursery list in addition to participating nurseries from 2023. One survey 

instrument focused on trees and shrubs, and the other focused on flowering perennials, 

ferns, grasses, and sedges. Nurseries were asked to indicate if their available perennial 

plants were straight species, cultivars, or if they carried both. Data were collected from 

January 2024 to February 2024, with participating nurseries totaling 45 businesses. 

Publishing of the resource, renamed the “Connecticut Native Tree, Shrub, and 

Perennial Availability List,” followed the same procedure as the 2023 edition. In addition 

to the listservs that received the List in 2023, distribution in 2024 also included emails to 

UConn Public Works, Connecticut Recreation and Parks Association (CRPA), and 

Connecticut Nursery and Landscape Association (CNLA) listservs.  

As an annually updated resource, the data collection and distribution process was 

repeated for 2025. Availability data were collected from 60 participating nurseries during 

December 2024 to January 2025. For processing efficiency, returning nurseries were 

asked to complete a Kuali Build (Kuali, Lehi, UT, USA) form to indicate changes in 



species availability or business details. The 2025 edition (Siegel-Miles et al., 2025) can 

be found at: https://ipm.cahnr.uconn.edu/connecticut-native-availability. 

Impact evaluation 

To assess the impacts of the Connecticut Native Plant Availability List on green industry 

and consumer audiences, an evaluation was conducted in summer 2025. Two Qualtrics 

survey instruments were developed. One survey (Appendix A) was designed for 

participating NPAL nurseries and included 11 multiple choice, select-all-that-apply, and 

open-ended questions. Survey items for this audience focused on resource quality, 

value of participation, and impacts to business. The nursery survey instrument was 

distributed via email to any business that had engaged in the 2023, 2024, and/or 2025 

version of the NPAL (N=60). Nursery impact data were collected from June 2025 to July 

2025.  

A second survey (Appendix B) was focused on end-user impacts of the resource, as 

well as use behavior and quality assessment. This survey was targeted towards home 

gardeners, land trust volunteers, school/municipal grounds managers, and landscape 

professionals. The instrument was comprised of 11 multiple choice, select-all-that-apply, 

and open-ended questions. An email containing the instrument was sent to CIPWG, 

UConn School IPM, UConn Home and Garden Center, UConn Master Gardener, 

UConn Public Works, Connecticut Grounds Keepers Association, CRPA, and CNLA 

listservs twice during June 2025 and/or July 2025. The survey link was also posted to 

the UConn Extension and UConn New London County Extension Facebook page in 

June 2025 and shared to the CIPWG group page. Distribution totaled approximately 

15,740 contacts, including duplicates.  

Survey outputs were descriptively analyzed by the lead researcher and confirmed by 

the research team. Diffusion of Innovations Theory (Rogers, 2003) was used as the 

conceptual framework for analysis and interpretation. End-user respondents were 

classified according to the stages of the innovation-decision process, which includes the 

knowledge stage, the persuasion stage, the decision stage, the implementation stage, 

and the confirmation stage (Rogers, 2003).  

https://ipm.cahnr.uconn.edu/connecticut-native-availability/


 

Results 

Nursery data 

Sixteen nursery representatives completed the survey. Of those 16 nurseries, 13 

participated in 2025 and 10 had participated in the NPAL for two to three consecutive 

years. The majority of responding businesses are classified as retail nurseries (68.8%). 

Most nursery representatives (80%) rated the content quality of the publication as good, 

very good, or excellent, and 75% of respondents indicated that participation in the NPAL 

was somewhat valuable or very valuable to their business.  

There was not a strong consensus amongst nursery representatives whether the NAPL 

had increased sales of native plants. Several respondents indicated that it was 

challenging to identify if their customers were using the List. One nursery representative 

shared,  

“I believe [the NPAL] has made more of the general gardening population look 

into and research native plants for their yard. I see the List being shared online 

on Facebook in the native plant groups a lot, so I am glad we are listed. I have 

not had any customer tell me they were shopping with us because of the List, but 

I like to think that is why some new customers have come in.” 

As a result of the NPAL, 38.5% of responding nurseries added additional native species 

and cultivars to their inventory, and 23.1% stocked higher quantities of their native 

plants. Over 87% of respondents indicated that they planned to increase the quantity 

and diversity of native plants at their operation to address customer needs. One 

respondent observed that “some customers are looking for a specific plant and they see 

we list [it]. They usually leave with more plants than the plant they came in for.” Others 

shared that the NPAL “gives direction to customers” and that it has “made more people 

more aware of native plants.” One vendor stated, “This list has made zero impact 

unfortunately.” The amount of time it takes to participate in the NPAL was noted as a 

concern by two nursery representatives.   



Of the responding nurseries, 57.1% had promoted the NPAL to their customers. 

Requests for improvement of the resource included more promotion, expansion of the 

native species included in the List, and the addition of garden designs for various 

landscape conditions.  

End-user data 

Three hundred and fifty end-user impact surveys were completed; three responses 

were removed for insufficient completion. Of the remaining 347 respondents, 123 

indicated that they had not used the NPAL to purchase plants but chose to complete the 

survey. These respondents were classified as being in the persuasion stage, during 

which the individual forms an opinion about the resource, or the decision stage, wherein 

an individual decides if they will choose to use an innovation (Rogers, 2003). Data from 

respondents in the persuasion/decision stages of the innovation-decision process were 

analyzed for short-term impacts and resource feedback such as overall quality and 

relevance. The majority of respondents in this classification identified as home 

gardeners (88.6%) (Table 1). Fourteen (11.4%) were land trust volunteers, 12 (9.8%) 

identified as landscape professionals, and 3 (2.4%) identified as school or municipal 

grounds managers.  

Table 1: Classification of End-User Respondents. 

Category Respondents in the 
Persuasion/Decision 
Stage 

Respondents in the 
Implementation/ 
Confirmation Stage 

No. % No. % 

Home Gardener 109 88.6% 191 85.3% 

Land Trust Volunteer 14 11.4% 25 11.2% 

Landscape Professional 12 9.8% 24 10.7% 

School or Municipal 
Grounds Manager 

3 2.4% 9 4% 

Other 22 17.9% 40 17.9% 

 

The NPAL was rated as slightly or very relevant by 58.5% of persuasion/decision 

respondents, and 88% rated the content quality as good, very good, or excellent. Sixty-

six percent were somewhat or very likely to recommend the publication to a friend and 



colleague; 20 had already shared the NPAL at the time of response. Impacts to 

individuals in the persuasion/decision stages included: increased awareness of new 

native species that they could include in their landscape designs (38.6%), increased 

knowledge of the benefits that native plants provide to wildlife (e.g., food source, cover, 

habitat) (31.7%), and increased knowledge of pollinator health tips (31.7%).  

Many respondents in the persuasion/decision stages of the innovation-decision process 

shared that survey promotion for the present study made them aware of the NPAL. One 

such respondent shared, “Now that I am aware of it, I will certainly use it to find plants, 

research them, and find where to obtain them. I am happy to know about this!” This 

perception was reflected in many of the open-ended responses. Relatedly, respondents 

in the persuasion/decision classification recommended increased promotion when 

asked to indicate resource improvements. Suggested promotional channels included 

garden clubs, newspapers, conservation districts, agricultural science and technology 

schools, production nurseries, garden centers, land trusts, and social media. Other 

recommended changes included the addition of photos for each species and more 

information about the featured species. One respondent also suggested the inclusion of 

native seed availability.  

The remaining 224 end-user respondents reported having used the NPAL to purchase 

plants in the previous three years. These respondents were classified as being in the 

implementation stage, during which an individual uses an innovation, or the confirmation 

stage, wherein adoption is either reinforced or reversed (Rogers, 2003). Many 

respondents in this group were home gardeners (85.3%) (Table 1). Twenty-five (11.2%) 

indicated they were land trust volunteers, and 24 (10.7%) identified as landscape 

professionals. Nine (4.0%) were school or municipal grounds managers. When asked to 

report how many times they had used the NPAL to purchase plants in the previous 12 

months, 75.3% of implementation/confirmation stage respondents had used the 

resource 1-5 times. In the last three years (2023-2025), 83.9% had used the resource 1-

10 times to purchase plants. A lesser number of respondents used the resource 11-20 

times (12.1%) and 20+ times (4.0%) to purchase native species during the three-year 

timeframe.  



Most implementation/confirmation stage respondents (87.4%) indicated the NPAL was 

slightly relevant or very relevant to their personal or professional work, and the majority 

(95.5%) rated the content quality as good, very good, or excellent. Similarly, 93.7% 

were slightly likely or very likely to recommend the NPAL to a friend or colleague. At the 

time of the survey, 142 had shared the resource with at least one person; these 

individuals are likely in the confirmation stage as they are actively encouraging others to 

adopt the innovation (Rogers, 2003). Over 74% slightly or strongly agreed that they 

purchased more native plants for their personal landscape or professional work due to 

the publication. 

As a result of the NPAL, 74.4% of respondents in the implementation/confirmation 

stages of innovation-decision process became aware of new native species they could 

include in their landscape designs, 61.6% saved time locating native plants, and 56.6% 

increased their knowledge of the benefits that native plants provide to wildlife (e.g., food 

source, cover, habitat) (Table 2). Furthermore, 43.8% of implementation/confirmation 

respondents increased their knowledge of pollinator health tips, 42.0% were able to 

easily locate specific native species/cultivars, and 37% made purchases at businesses 

they had not patronized before. Over 20% engaged online with businesses that were 

new to them.  

Table 2. Impacts of the CT NPAL on respondents in the implementation/confirmation 
stages of the innovation-decision process.  

Impact of the NPAL on implementation/confirmation 
stage respondents 

No. of 
Respondents 

% of 
Respondents 

I became aware of new native species that I could include 
in my landscape designs 

163 74.4% 

I saved time in locating native plants 135 61.6% 

I was able to easily locate specific native species/cultivars 92 42.0% 

I engaged online with businesses that were new to me 48 21.9% 

I made purchases at businesses I had not patronized 
before 

81 37.0% 

I increased my knowledge of the benefits that native plants 
provide to wildlife (e.g., food source, cover, habitat) 

124 56.6% 

I increased my knowledge of pollinator health tips 96 43.8% 

Other 6 2.7% 

 



When asked to describe the impact of the NPAL on themselves or their work to capture 

additional or unanticipated outcomes, many implementation/confirmation stage 

respondents indicated they used the publication as a resource for planning, identifying, 

and finding plants for enhancing native species implementation in Connecticut 

landscapes. Several responses are included below: 

• “The List has opened my eyes to the different options available locally.” (Home 

Gardener) 

• “It has just given me more knowledge in an area that I have minimal experience 

with.” (School or Municipal Grounds Manager) 

• “It gives me a reputable, authoritative source for my native plants, and one I feel I 

can strongly recommend.” (Home Gardener/Land Trust Volunteer) 

• “As a Planning Tech/Zoning Enforcement Officer we promote the planting of 

native plants. This has been a very helpful resource to share with the public as 

well as in my personal gardening.” (Home Gardener, Land Use Volunteer, Other: 

Municipal Land Use Employee) 

• “In the absence of a formal education on native plants and ecosystems, this set 

of resources has provided the majority of my understanding of specific and native 

plants and their benefits.” (Home Gardener) 

• “More customers are researching and requesting native plants to be included in 

their design install work. The listing increases awareness of broader plant 

availability.” (Landscape Professional) 

• “Aside from influencing landscaping decisions in my personal garden, the List 

has increased my awareness and concern for native plant species. I have used 

this list to advise other local communities and businesses in their plant selection. 

The visual representation makes it easy for people who are not familiar with 

gardening to understand the need for plants which provide benefits at different 

times throughout the year. It's also made me more aware of the importance of 

natives vs. non-native or invasive species.” (Home Gardener) 

Similar to nursery and persuasion/decision stage respondents, 

implementation/confirmation stage respondents recommended additional promotion of 



the NPAL, such as through garden clubs, libraries, and schools. They also requested 

additional plant photos and descriptions (i.e., growing conditions), the inclusion of more 

nurseries in the List, and additional native species.  

 

Discussion 

Most NPAL end-users identified as home gardeners. Given the amount of private land 

in the US (PAD-US, 2025), there is tremendous potential for gardeners to increase the 

area of native plant habitat by incorporating these plants into their home landscapes. 

However, municipalities and landscape professionals are also key players in native 

plant integration. These audiences may rely on industry networks to find and source 

native plants. Further exploration of municipal and landscape professional needs is 

required.  

Nurseries and end-users had positive opinions of the NPAL content quality. The 

resource was somewhat or highly relevant for most end-users relative to their personal 

or professional work and increased native plant knowledge for many. As end-users 

utilized the NPAL to identify and purchase native plants for their personal or 

professional use, increased knowledge of the availability of native plants and their 

benefits may reduce barriers to adoption and allow users to progress from the 

persuasion/decision stages to the implementation/confirmation stages of the innovation 

decision process. However, other obstacles such as cost and customer preferences 

may exist. Descriptive responses indicated that the resource was used at multiple 

stages of the adoption process, and that current users (particularly those in the decision 

and confirmation stages of the innovation-decision process) helped to share the 

publication with relevant audiences. Research has shown that home gardeners are 

influenced by information they gather from friends, neighbors, and family (Kelly & 

Wehry, 2006). These individuals may act as opinion leaders to encourage adoption of 

behaviors related to native plant purchasing and use. 



Based on participant responses, future resource improvements may include expanding 

the list to incorporate a wider range of native plant species, while maintaining 

readability. Distribution of the NPAL through additional and diverse communication 

channels, such as partnerships with garden clubs, schools, and conservation 

organizations, is needed to extend resource reach. Furthermore, the NPAL can be used 

in conjunction with additional educational resources pertaining to native plant selection 

and care to support consumers implementing native species in their landscapes.   

Nursery representatives indicated that the NPAL had indirect and direct value for their 

businesses, and many made or planned to make changes to their native plant inventory 

because of the List. However, respondents struggled to determine if the NPAL had 

made a positive impact on sales. Nursery production, sales yard size, and operating 

processes may make it challenging for businesses to collect information about 

purchasing behavior relative to the NPAL. Therefore, consumers are likely in the best 

position to share their native plant purchasing and use behavior along with what drove 

their decision-making. As development of the NPAL takes considerable inputs of time 

and effort annually on behalf of both developers (UConn Extension and CT DEEP) and 

participating businesses, nurseries may seek to implement additional promotional 

strategies related to the List to encourage engagement by new and existing customers, 

such as a small discount for patrons who reference the resource. The number of 

participating nurseries is a limitation of this study; facilitating data collection during the 

slower winter months may have yielded a greater response rate for additional insights. 

Inquisitive dialogue with participating and prospective nurseries may illuminate 

additional opportunities to create and communicate value for businesses engaged in the 

NPAL. 

As expected, impacts on audiences in the persuasion/decision stages were limited 

given their orientation within the innovation-decision process. However, many 

individuals within this group experienced changes in knowledge related to native plant 

benefits and pollinator health tips and indicated intention to adopt the resource to make 

native plant purchasing decisions. NPAL distribution and messaging amongst intended 

audiences related to the NPAL requires subsequent consideration, as many survey 



respondents indicated they had not heard about the resource before but still chose to 

complete the survey. Participants in the present study may choose to implement the 

NPAL because of their exposure to the resource through the survey promotion.  

For audiences in the implementation/confirmation stages of the innovation-decision 

process, impacts included short-term and medium-term outcomes. NPAL users 

purchased more native plants for their personal or professional work because of the 

publication and became aware of new native plant species to include in their designs. 

Time can serve as a barrier to innovation adoption (Wisdom et al., 2025); the NPAL 

may further support implementation of indigenous plants within managed landscapes as 

it saved end-users time locating native species. Furthermore, one-third of NPAL users 

reported that they purchased native plants at businesses that were new to them, 

indicating that novel connections with Connecticut businesses carrying native plant 

stock were made. Changes in native plant purchasing behaviors may have positive 

implications for the Connecticut nursery industry and landscapes, supporting the 

potential impacts that extension publications can have on the economy and the 

environment.  

The results of the NPAL impact evaluation can be used to guide publication 

improvement, distribution approaches, and partnership activities. NPAL resource and 

distribution refinement will allow extensionists and CT DEEP partners to effectively 

reach new and existing audiences with relevant native plant availability and 

implementation resources, which may have subsequent outcomes for local green 

industry businesses. Furthermore, the findings demonstrate that impact evaluations can 

be leveraged for determining changes in knowledge, intention, and behavior resulting 

from engagement with extension publications. 

Extension professionals may find value in replicating the NPAL for their state to 

encourage the use of native plants in managed and restored landscapes. In addition to 

facilitating knowledge and behavior change amongst targeted audiences, the NPAL 

created a native plant purchasing pipeline that supports the green industry along with 

individuals and organizations working to enhance native plant populations. Reciprocity 



is critical to successful and equitable academic-community partnerships (Delaine et al., 

2022); extension resources such as the NPAL that engage businesses and state 

agency partners can provide opportunities for both reciprocity and relationship building. 

Extension professionals seeking to develop a native plant availability resource should:  

1. Partner with state agencies, community organizations, and local businesses to 

determine native plant priorities; 

2. Create infrastructure for collecting and organizing native plant availability data 

from participating nurseries while minimizing burden on businesses; 

3. Design a comprehensive and accessible extension resource that couples native 

plant availability with educational information related to native plant 

characteristics (including visual representations), ecosystem services, and 

prospective uses to encourage adoption; 

4. Distribute the native plant availability resource through multimodal 

communication channels reaching diverse audiences; 

5. Evaluate the impact of the native plant availability resource to determine value 

and opportunities for improvement.  

This resource model can also be adopted for other industries and contexts to meet 

community needs.  

 

Conclusion 

The Connecticut Native Plant Availability List created change amongst end-user 

audiences, including home gardeners, and had impacts for green industry businesses. 

Increased purchasing of native plants because of the NPAL may have subsequent 

benefits for Connecticut ecosystems and the economy. Conducting an impact 

evaluation of an on-demand extension publication can illuminate impacts and reveal 

areas for improvement, advancing resource-development practice within extension 

programs. 
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Appendix A: Nursery Impacts Survey Instrument 

 

Nursery Impacts: Connecticut Native Perennial, Tree, & Shrub Availability List 

 

Thank you for your participation in the Connecticut Native Perennial, Tree, & Shrub 

Availability List (ipm.cahnr.uconn.edu/connecticut-native-availability/). We are seeking your 

feedback to explore the impact of the resource on your business, as well as areas for 

improvement. This survey should take less than 5 minutes to complete and is anonymous. 

Thank you for your input. 

 

Q1. In which years has your business participated in the Connecticut Native Perennial, Tree, & 

Shrub Availability List (Select all that apply)? 

▢ 2025   

▢ 2024    

▢ 2023    

▢ I don't know  

 

Q2. Which best describes your business: 

o Wholesale  

o Retail  

o Both 

 

Q3. How would you rate the content quality of the Connecticut Native Perennial, Tree, & Shrub 

Availability List? 

o Poor  

o Fair   

o Good  

o Very Good  

o Excellent  

 

Q4. How would you consider your business's participation in the Connecticut Native Perennial, 

Tree, & Shrub Availability List: 

o Not valuable 

o Somewhat not valuable 

o Neither valuable nor not valuable 

o Somewhat valuable 

o Very valuable 

 

Q5. Indicate your level of disagreement/agreement with this statement: The Connecticut Native 

Perennial, Tree, & Shrub Availability List has increased the sale of native plants through my 

business. 

o Strongly disagree 

o Somewhat disagree  

o Neither agree nor disagree 



o Somewhat agree 

o Strongly agree  

 

Q6. In the last three years, please estimate how many of your customers have referenced the 

Connecticut Native Perennial, Tree, & Shrub Availability List: 

o 0 customers  

o 1-10 customers  

o 11-20 customers 

o 21-30 customers  

o 31+ customers  

 

Q7. What impact, if any, has the Connecticut Native Perennial, Tree, & Shrub Availability List 

had on you and/or your work? As a result of participating in the list (select all that apply): 

▢ More first-time customers have visited my business  

▢ I stock higher quantities of my native plants  

▢ I added additional native species or cultivars to my inventory 

▢ Other: __________________________________________________ 

 

Q8. Describe the impact that the Connecticut Native Perennial, Tree, & Shrub Availability List 

has had on you and/or your work (Optional): 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

 

Q9. Indicate your level or disagreement/agreement with this statement: I plan to increase the 

quantity and diversity of native plants at my operation to address my customer needs. 

o Strongly disagree 

o Somewhat disagree 

o Neither agree nor disagree 

o Somewhat agree 

o Strongly agree 

 

Q10. Have you promoted the Connecticut Native Perennial, Tree, & Shrub Availability List to 

your customers for additional sources of native plants? 

o Yes  

o No   

o I don't know 

 

Q11. Please provide recommendations for improving the Connecticut Native Perennial, Tree, & 

Shrub Availability List (Optional): 

________________________________________________________________ 

________________________________________________________________ 



 

Appendix B: End-User Impact Survey Instrument 

End-User Impacts: Connecticut Native Perennial, Tree, & Shrub Availability List 

The Connecticut Native Perennial, Tree, & Shrub Availability List 

(ipm.cahnr.uconn.edu/connecticut-native-availability/) is a resource to support the inclusion of 

native plants in Connecticut landscapes. We are seeking your feedback to explore the impacts 

of the resource as well as areas for improvement. This survey should take less than 5 minutes 

to complete and is anonymous. Thank you for your input. 

 

Q1. I am a (Select all that apply): 

▢ Home gardener 

▢ Land trust volunteer 

▢ School or municipal grounds manager 

▢ Landscape professional 

▢ Other (please specify) 

__________________________________________________ 

  

Q2. How many times have you used the Connecticut Native Perennial, Tree, & Shrub 

Availability List to purchase plants in the last 12 months? 

o 0 times  

o 1-5 times  

o 6-10 times 

o 11+ times  

  

Q3. How many times have you used the Connecticut Native Perennial, Tree, & Shrub 

Availability List to purchase plants in the last 3 years (including in the last 12 months)? 

o 0 times 

o 1-10 times  

o 11-20 times 

o 20+ times   

Q4. How would you rate the relevance of the Connecticut Native Perennial, Tree, & Shrub 

Availability List to your personal or professional work: 

o Very irrelevant  

o Slightly irrelevant 

o Neither relevant nor irrelevant 

o Slightly relevant 

o Very relevant  

  

Q5. How would you rate the content quality of the Connecticut Native Perennial, Tree, & Shrub 

Availability List? 



o Poor 

o Fair 

o Good  

o Very good 

o Excellent 

  

Q6. How likely are you to recommend the use of the Connecticut Native Perennial, Tree, & 

Shrub Availability List to a friend or colleague? 

o Very unlikely 

o Somewhat unlikely 

o Neither likely nor unlikely 

o Somewhat likely 

o Very likely  

  

Q7. Have you shared the Connecticut Native Perennial, Tree, & Shrub Availability List with at 

least one friend or colleague? 

o Yes 

o No    

o I don't know 

  

Q8. Indicate your level or disagreement/agreement with this statement: As a result of the 

Connecticut Native Perennial, Tree, & Shrub Availability List, I have purchased more native 

plants for my personal landscape or professional work. 

o Strongly disagree 

o Somewhat disagree  

o Neither agree nor disagree 

o Somewhat agree 

o Strongly agree 

 

Q9. What impact, if any, has the Connecticut Native Perennial, Tree, & Shrub Availability List 

had on you and/or your work? As a result of the list: (Select all that apply) 

▢ I became aware of new native species that I could include in my landscape designs 

▢ I saved time in locating native plants 

▢ I was able to easily locate specific native species/cultivars 

▢ I engaged online with businesses that were new to me  

▢ I made purchases at businesses I had not patronized before 

▢ I increased my knowledge of the benefits that native plants provide to wildlife (e.g., 

food source, cover, habitat) 

▢ I increased my knowledge of pollinator health tips 

▢ Other: __________________________________________________ 

  



Q10. Describe the impact that the Connecticut Native Perennial, Tree, & Shrub Availability List 

has had on you and/or your work (Optional): 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

  

Q11. Please provide recommendations for improving the Connecticut Native Perennial, Tree, & 

Shrub Availability List: 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

________________________________________________________________ 

 

 


