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Meet the Cohort
• 30 Florida beekeepers
• 1-3 years bee experience
• Young, women, veteran, and/or limited resource beekeepers
• Ready to turn their beekeeping hobby into a business

Address the gap in resources 
available to small-scale beekeeping 
businesses by training a cohort in:

• business planning
• product development
• digital marketing
• workplace safety

Program Goal

By establishing a motivated cohort 
with the same 30 participants 
working together over two years, 
this program was able to provide 
business resources specific to 
beekeepers as well as a network 
of peer support and accountability 
for their new businesses. 

Summary

increased ability 
to complete key 

business 
practices

100% 

developed a new 
digital marketing 

product.

72% 

increased 
knowledge of 

workplace 
safety

95% 

developed a 
business plan

100% 

used budget/ 
product costing 
spreadsheets

82% 

submitted 
products for 

peer 
feedback

86% 

Outcomes
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