
Summary

• This course is a hybrid program for 
those interested in learning the 
importance of risk management, crop 
insurance, and grain marketing. This 
course will help you in identifying 
production and marketing risks of 
your farm business to assist you in 
making decisions that will improve 
your farm profitability.

The online course follows a case 
farm throughout the series of 8 
modules and you will complete 
hands-on, interactive risk 
management, crop insurance, and 
grain marketing activities. The   
course is adapted from Extension’s 
farm management curriculum,
AgVentures: Grain Marketing.

• An in-person event focusing on the 
practical applications of grain 
marketing and crop insurance. This 
could include a guest speaker on 
the topic or a field day featuring 
hands-on demonstrations by course 
instructors.

• Online Course takes approximately 
10 hours to complete.

• Currently, the course is being 
updated with new added content 
including:

- Women in Agriculture 

- Adding Organic Farming 
Perspective 

- Underserved Audiences

• The course cost is $119 and  
includes the online Canvas 
course and in-person events. 

The Farm Pulse: Crop Insurance & 
Grain Marketing work is supported 
by USDA/NIFA grant under Award 
Number 2023 -70027- 40444
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1. Remember

•Recall the economic fundamentals of agricultural 

production that drive profitability for a farm business.

•List the types of insurance products available and 

determine which are most relevant for a farm business.

•List the components of a written marketing plan that 

incorporates cost of production, marketing tools, basis, 

and crop insurance products.

2. Understand

•Recognize personal risk comfort level and describe 

the risk tolerance level of a farm business.

•Explain the importance of calculating cost of 

production to reduce uncertainty and assist with 

marketing decisions.

3. Apply

•Identify and analyze grain marketing tools available 

and determine when each tool might be used to 

implement a marketing plan.

•Calculate a farm's cost of production to reduce 

uncertainty and assist with marketing decisions.

4. Analyze

•Complete a review of previous or current crop 

insurance products, analyzing whether they align with 

a farm’s risk management plan.

5. Create

•Develop a written risk management, grain marketing, 

and crop insurance plan, incorporating concepts 

learned in the course.
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