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Abstract

Current farmers thinking about changing farm
enterprises and new farmers interested in starting a farm
may lack the skill, knowledge and confidence to
investigate their options to start, adapt, and maintain a
profitable land-based business. Major issues farmers and
potential farmers need to overcome include access to
capital, understanding of rules and regulations affecting
agriculture operations, and marketing options.

To enhance the business management knowledge,
skills, and confidence of new and established farmers,
UMaine Extension developed the “So, You Want to Farm
in Maine” (SYWTFIM) series. Since 2015, 224 people
have participated through face-to-face, video-linked,
webinar, live-streamed, Zoom, and archived sessions.

Objectives:

Equip current farmers and those who want to farm
with knowledge and skills to start, adapt and maintain a
profitable land-based business. Participants will:

Feel more confident starting a farm-based business
Develop a business plan

Learn how Cooperative Extension and other agencies
can assist them

Learn how to market their products

Methods:

Five weekly sessions
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they could implement to refine the knowledge of
markets for their agriculture products.

Overall, participants increased their understanding
of the 20 major topics presented by 68%. Farm Service
Agency provided $2.7 million in farm direct loans as a
result of Maine farmers attending this approved borrower
training.
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This workshop series provided valuable training for people to successfully pursue farming as a viable career option.

It also introduced UMaine Extension programming to people who had not availed themselves of these educational
opportunities.
As a result of completing the training Farm Service Agency provided $2.7 million in farm loans to participants.
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